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Logotype Vertical Version Logotype Horizontal Version
Preferred Version

-
euro

Euro logotype should be one
and half the width of the width

Euro logotype should be same of the icon ‘"

as the size of the icon
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Logo Vertical Version Logo Horizontal Version
Preferred Version
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Vertical Version

W:13.21mm

-k - o

,“Q" H: 14mm

LOGO MINIMUM SIZE

Horizontal Version

BRAND MANUAL EURO OIL



Vertical Version Horizontal Version
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Single Color
Vertical Version

2 2

euUro euUro euro

COLOR SPECIFICATION




Horizontal Version

D euro LD euro D euro
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Logotype Vertical Version Logotype Horizontal Version
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Logotype Vertical Version
Preferred Version

euro

-Lle[for lif'e — = When tagline is used under

|
| the logo the width should
: remain the same as the logo

When tagline is used under the
logo the spacing willl be half of
the Euro typo size

EURO OIL LOGO WITH TAGLINE
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Logotype Horizontal Version

When tagline is used under the
logo the spacing willl be half of
the Euro typo size

h Fuel for Life
When tagline is used under

the logo the width should
remain the same as the logo

EURO OIL LOGO WITH TAGLINE
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Logo Vertical Version Logo Horizontal Version
Preferred Version
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LOGO PROTECTED AREA WITH TAGLINE
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Vertical Version Horizontal Version

W:13.8mm

= ; ‘ W: 32mm ‘
| | B e e o [
, |
} H: 189mm e eur. a H: 128mm
euro a__ | Fuel for Life_
. Fuelforlife ‘ ‘

LOGO MINIMUM SIZE WITH TAG LINE
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Vertical Version Horizontal Version

D
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Fuel for Life
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Fuel for Life

EURO CORPORATE LOGO WITH TAGLINE IN REVERSE
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Smgle Color

Vertical Version

Y7
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COLOR SPECIFICATION
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Horizontal Version

Deuro Deuro D euro

Fuel for Life Fuel for Life Fuel for Life

COLOR SPECIFICATION
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X X X
2 2

euro euro

Do not change the color Do not change the Do not add shadow or
of the icon logo color stroke to the logo

X X X X
2 @ e 2

eur© euro euro euro

Do not tilt the logo Do not distort or squeeze Do not change the Do not change the
the logo composition. size of the icon shape of the ‘&’

INCORRECT USE OF VERTICAL LOGO
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X X X

D euro @ euro

Do not change the color Do not change the Do not add shadow or
of the icon logo color stroke to the logo

X X X X

2.eul 92 euro eecuro D euro

Do not tilt the logo Do not distort or squeeze Do not change the Do not change the
the Logo composition. size of the icon shape of the e’

INCORRECT USE OF HORIZONTAL LOGO
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LOGO COLORS

BLUE (PANTONE® 288 C)
CMYK 10018016132
RGB 0145|114

TURQUOISE (PANTONE® 322 C)
CMYK 9719139134
RGB 0|15]19

Euro Qil's Iogo colors are cclming and soothihg, and offer a refreshihg
breather in our hectic lives.

Our logo colors give us our unique identity and set us apart from
competing brands. They allow us to be instantly recognizable amidst
the dlutter.

The blue indicates calmness and dependabillity, giving the brand an
aura of reliability and trust.

The turquoise represents nature and growth, relating the brand to
safety and the environment.

COLOR IDEOLOGY
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EURO OIL

STATIONERY




Business Card

The logo should be in the
top left corner

I

I i ™ The layout should be
The size of the protected area e—— ! 01" from the edge
|

must be equal to the size ‘
of the ‘e’ from 'eurc’ euro |

Shneeha Rizvi
Asst. Brand quﬁger P |

% +02 42 3525350105 (Bxt: 21) i
0 +92 345 00239008 |
Numbers & addresses on the s——— smeehadeurosi compk

H 2nd Floor. Fountain Avenue Buiding.
bottom left side of the B4-A Main Boulevard, Gulberg, Lohgore
layout

l The chevron's should end
at the bottom center

Logo should be in reverse
and in the center of the layout

STATIONERY

BRAND MANUAL EURO OIL



Letterhead The logo should be in the
top left corner

1
The size of the protected area s———
must be equal to the size ghee |%?;Jttizcéuc|jg§e
of the ‘e’ from 'euro euro 4

€. +92 42 35253501-05
Numbers & addresses on the s——— roaeurcoi compr

@ wwweurcoi.com pk

bottom left side of the [y 2nd Ficor, Fountain Avenus Building,
layout 54-A Main Boulevord, Gulberg, Lahore

l The chevron's should end

STAT | O N E RY at the bottom center

BRAND MANUAL EURO OIL



Letter Envelope

The top flap (1"x9") should be blue

The size of the «—
protected area must
be equal to the size
of the ‘e’ from ‘euro’

Euro Oil (Pvt.) Ltd.
[y 2nd Floor. Fountain Avenue Bulding,
64-A Main Boulevard, Gulberg, Lahore

Numbers & addresses J:
on the bottom left

side of the layout

Numbers & addresses
on the bottom center
of the layout

%, +82 42 35253501-05 | 8@ info@eurocilcom pk | @ www.eurocilcompk

STATIONERY

BRAND MANUAL EURO OIL



The logo should be in the
top left corner

The top flap (1"x9") should be blue

Envelope A4
The size of the B
protected area must ‘e
be equal to the size euro

of the ‘e’ from "euro’

The layout should be e—
02" from the edge

g —— . +92 42 3s253500-05
Numbers & addresses & nfogeuroci.compk

@ wwweurocilcom pk

on the bottom left i e it
side of the layout

% +92 42 35253501-05 | @@ info@euracicompk | @ www.eurooil.com pk

4 Numbers & addresses
on the bottom center

The chevron should end

STAT | O N E RY at the bottom center of the layout
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EURO OIL

COMMUNICATION GRID




When tagline is used under the logo
the width should remain the same
as the logo

Vertical
Layout

Logo should always be
on the top left corner
of the layout

euro

When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

- Lorem Ipsum

_ Larem psum Lerem lpsum Lorem Ipsum Lorem lpsum Lorem [psum
Lorem Ipsum Lorem IpsumLarem |psum Lorem Ipsum Lorem Ipsum
Lorem Ipsum Larem Ipsurn Larem Ipsum Lorern |psum Larern Ipsumm
Larem Ipsum Larem Ipsum Lorem Ipsum Larem Ipsum Larem Ipsum
Loram lpsum Lorem Ipsum Lorem Ipsum Loram lpsumlorem lpsum
Lorem Ipsum Lorem Ipsurn Lorem lpsum Lorem |psum Lorem Ipsum
Lorem Ipsum Lorem Ipsum Lorem lpsum Lonem Ipsum

Caption e——

Bodycopy s——

PRINT

Fuel for Life

-—

_ lorem jpsum lorem | AUBIDIC, toremipsum

I
The chevron should end
at the bottom center

l Digital footprint on
the bottom right side
of the layout
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Vertical
Layout Application

PRINT

When tagline is used under the logo
the width should remain the same

as the logo

l Logo should always be
on the top left corner
of the layout

©

When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

e

Caption e——

Bodycopy e——

|
— P-rueucc..‘mminm'eumg.\m [

I |
| I
I T

N LY
| I
| I
|

euro

Fuelforlife o

I.J :aulve.«‘y T J‘)AHK

prefilobily aad high gr we ensure guuily ul every slep: primonly
jthrough the deployment of latest technolpgy duly ncorperoted within
\elarned upgradation: of equipment, MathiNg(y. IOISHCS. SUDpY operations
\ana storage faciities.

I
The chevron should end
at the bottom center

Digital footprint on
the bottom right side
of the layout
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Horizontal Layout

Wiien tagline is used under the logo
; the width should remain the same
l b as the logo

Logo should always be :

onthe top left corner | _a N
of the layout |
-

T 'Fuél:fo_rlffé —

When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

Caption «—— | orem Ipsum

Lorem Ipsum Lorem ipsum Lorem Ipsum Lorem lpsum Lorem ipsum Lorem Ipsum Lorem
lpsumLorem ipsum Lorem lpsum Lorem Ipsum Lorem ipsum Lorem lpsum Lorem lpsum

-—
BOdyCOpy Lorem Ipsum Lorem Ipsum Lorem lpsum Lorem Ipsum Lorem lpsum Lorem lps

waweurcoipk.com | BBEB swooiny

The chevron should end at
a distance of 40% from the
right corner

Digital footprint on the
bottom right side of the
layout

PRINT

BRAND MANUAL EURO OIL



HORIZONTAL

LAYOUT SAMPLE
o When tagline is used under the logo
the width should remain the same
l as the logo
Logo should always be
onthe top left cormer - 15 Gl
of the layout

T Fuelforiife— "~ i
|

When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

in Lahore

Caption «—— Fyeling Life

Bodycopy e——— i rion grouw

InCarpaTad AT 1

Gradotion of equUIomEnt, machinery,
v vk e | B BB eur v

The chevron should end at
a distance of 40% from the
right corner

l Digital footprint on the
bottom left side of the
layout

PRINT

BRAND MANUAL EURO OIL



When tagline is used under the logo

) the width should remain the same
Vertical as the logo

LOVOUt Ap p|iCCItiOﬂ l Logo should always be

on the top left corner
of the layout

l When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

cartion —— Fueling
Lifein Lahore

www. eurooilpk.com

Digital footprint on the s——— BBOB/euroiok
bottom right side of the layout

The chevron should end
I: I_Y E R at the bottom center

BRAND MANUAL EURO OIL



Horizontal
Layout Application 1

When tagline is used under the logo
the width should remain the same
as the logo

l Logo should always be
on the top left corner

of the layout '__?““—----————————_.

When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

ception —— Fueling Life in Lahore

www.eurooilpkcom | BEBQ/eurcoilpk
|

The chevron should end at
a distance of 40% from the
right corner

1 Digital footprint on the
bottom left side of the
layout

HOARDING 1.2

BRAND MANUAL EURO OIL



Horizontal
Layout Application 2

When tagline is used under the logo
the width should remain the same
as the logo

l Logo should always be ——
onthe top left corner .- _, _ - |- _ T _

of the layout ? |

Fueling Life — coption
in Lahore

We ensure quality ot
every step; through —
latest technology

When tagline is used
under the logo the
spacing willl be half of

the Euro typo size — Sub Caption

www .eurooilpkcom | B _u__[fk

The chevron should end at

Digital footpri‘nt on the a distance of 40% from the
bottom left side of the right corner

layout

HOARDING 1.2
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Horizontal
Layout Application 1

When tagline is used under the logo
the width should remain the same

J' Logo should always be
on the top left corner
of the layout

as the logo

|

When tagline is used
under the logo the
spacing willl be half of
the Euro typo size

caption —— Fueling Life in Lahore

www.eurocipkoeom | BEBO curocipk

lThe chevron should end at

Eigitol fc;o;cpri'r;t or:ct:e a distance of 30% from the
ottom left side of the right corner

laryout

HOARDING 1.3

BRAND MANUAL EURO OIL



Horizontal
Layout Application 2

When tagline is used under the logo
the width should remain the same

J. ‘ as the logo
Logo should always be : J :
on the top left corner |
of the layout S Rl sl . .
1 1 | Fueling Life
— T _ € 8 ‘— e in Lahore
J ) : - S We ensure quality at
When tagline is used ! —— every step; through

under the logo the
spacing willl be half of
the Euro typo size

fatest technology

Caption s——

lThe chevron should end at
a distance of 30% from the
right corner

l Digital footprint on the
bottom left side of the
layout

HOARDING 1.3
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PRIMARY COLORS

BLUE (PANTONE® 288 C)
CMYK 10018016132
RGB 0145|114

— GREEN (PANTONE® Process 322 C)

CMYK 9719139134

RGB 015|119
MAGENTA (PANTONE® 206 C)
CMYK 0110050 |0

_ RGB 20810155

COLOR SPECIFICATION

BRAND MANUAL EURO OIL



GRADIENT

COLOR GRADIENT

BRAND MANUAL EURO OIL



SECONDARY COLORS

ORANGE
CMYK 015011000
2511174123
GREEN
CMYK 751015010
11182 |155
CMYK 011001100 |50
139|314
GRAY
CMYK 01010170
109 | 110 | 113

_ o

COLOR SPECIFICATION

BRAND MANUAL EURO OIL



PRIMARY FONTS
ALLER (Tagline-Caption)

Light

ABCDEFGHIKLMNOPQRSTUVWXYZ
abcedefghijklmnopgrstuvwxyz

1234567890 1@#S% " G¥()-_+=\|/*?/><.;"{}[]
The quick brown fox jumps over the lazy dog

Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijklmnopgrstuvwxyz

1234567890 |@# 5% &% ()-_+=\|/*2/><,;""{}]
The quick brown fox jumps over the lazy dog

Italic

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcedefghijklmnopgrstuvwxyz

1234567890 |@#S5%"&*()-_+=\|/*?/><.;"{}]
The quick brown fox jumps over the lazy dog

Light Italic
ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcedefghijklmnopgrstuvwxyz

1234567890 1@#S5%"&*()-_+=\[/*?/><.."{}[]
The quick brown fox jumps over the lazy dog

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijklmnopgrstuvwxyz

1234567890 |@#5% &*()-_+=\|/*2/><,.;"":{}[]
The quick brown fox jumps over the lazy dog

Bold Italic

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcedefghijkimnopqrstuvwxyz

1234567890 |@#5%*8%()-_+=\|/*2/><,.;"{}]
The quick brown fox jumps over the lazy dog

TYPEFACE

SECONDARY FONTS

NEXA (Body Copy)

Light

ABCDEFGHIIJKLMNOPQRSTUVWXYZ
abcedefghijkimnopgrstuvwxyz

1234567890 1@#S%"&" ()-_+=\|/"?/><.."{}]
The quick brown fox jumps over the lozy dog

Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
dbcedefghijkimnopgrstuvwxyz
1234567890 1@#S$% & ()- _+=\I/*?/><.;"{}[]
The quick brown fox jumps over the lazy dog

Italic

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcedefghijkimnopqgrstuvwxyz

1234567890 1@#S%°&"(0-_+=\I/"?/><.:.": ()]
The quick brown fox jumps over the lazy dog

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijkimnopgrstuvwxyz
1234567890 1@# S %A &*()-_+=\I/*2/><..":1]
The quick brown fox jumps over the lazy dog

Heavy

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcedefghijkimnopgrstuvwxyz
1234567890 |@#S% & ()-_+=\I/*2/><...":{}{]
The quick brown fox jumps over the lazy dog

MACISTRAL-C

Light

ABCDEF CHUKLMNOPQRSTUMWXYZ
abcedefghijkimnoparstuvweyz

1234567890 I@# %% 6*()-_+=\/*?/><..""(0
The quick brown fox jJumps over the lazy dog

Regular

ABCDEFGHUKLMNOPQAQRSTUMVXYZ
abcedefghijkimnoparstuiseyz

1234567890 [@# %% " &*(-—+=\|/*?/><..00
The quick brown fox jumps over the lazy dog

Bold

ABCDEFGHUKLMNOPQRSTUVWXYZ

abcedefghijklmnopgrstuvwxyz
1234567890 |@# %% “&*(-—+=\|/*?/><,.."" ()]
The quick brown fox jumps over the lazy dog

BRAND MANUAL EURO OIL



EURO OIL

IMAGERY/PHOTOGRAPHY




Color & Vibrancy

Euro Qil's world is colorful and inviting,

bringing you endless opportunities to -
explore the space around you, from the &
open sky to the distant horizon to the open

road.

IMAGERY/PHOTOGRAPHY

BRAND MANUAL EURO OIL




Lightmg

Lighting should be crisp and natural but not
over-lit. It should look natural and not
manufactured. The lighting should be bright
enough to capture both motion and
emotion.




Focus & Camera Technigue

To capture each Euro Oil moment, the
camera should feel voyeuristic and
dynamic, with interesting perspectives and
angles. The camera can be both static and
moving, capturing a variety of still and
moving moments.

IMAGERY/PHOTOGRAPHY

BRAND MANUAL EURO OIL




S

4

Cast

The cast will consist of healthy, cheerful and
active individuals. They can be individual in
their environment or with a group of friends
or family.




Our tone of voice is an integral
part of our communication and we
have clearly defined it by breaking
it down into the following key
characteristics:




Confident:

We are confident in our expertise and that is reflected in
our communication. However care should be taken to
ensure that the tone of confidence should never extend to
Grrogcmce.

Friendly:

Alayer of warmth and personality should be present in
our communication, showing the company is human.

Professional:
Our communication should always reinforce the company’'s

professional standing and reputation as professionals who
are very good at what they do.

TONE OF VOICE

BRAND MANUAL EURO OIL



Do's &Dont's

Be active rather than passive

Be purposeful

Be concise

TONE OF VOICE

Be engaging

BRAND MANUAL EURO OIL




EURO OIL

L ORRY BRANDING




.

euro
Fuel for Life

LOGO USAGE ON LORRY TANK
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euro
Fuel for Life

@ WORLD
%é DAY

2

euro
Fuel for Life

LOGO USAGE ON LORRY TANK
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EURO OIL

CO-BRANDING




Logotype with Partners
Vertical Version

‘Q (‘ telenor

euro

| Q CUro ’Ctelenor

o SOOI v mesoms

LOGO WITH PARTNERS
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